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Who are the potential users?

• Segmentation? Based on which 
criteria?

• Different needs? 

• Different data?

• Different functionalities?
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Segmentation of users

• Initially based on individual attitudes 
and on political awareness as regards 
climate change and environmental 
impact

But…

• It proved difficult to categorise users 
and customise content platform 
accordingly
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Timeline of activities

 

City design groups to gain feedback 
on initial platform designs. City level 
data identification and assessment  
London- 22 June 
Rotterdam- 23 June 10 
Odense- 30 June 10 

Lisbon- 5 July 10 
Public transport Operators 
Design Groups- 
21 Sep 10 
 

City visits review- 
(Concall)  
22 July 10 

Visualisation tool development 
workshop 
London- 12/13 May 

(UNIPA, MRC, Q-Sph, Sys, 
UWE, POLIS) 

Platform architecture 
workshop 

Edinburgh- 22/23 April  

                  
                  
                  
                  
                  
      

Architecture 

and CMS 

Visualisations 

City/ Users 

contact 

Visualisation tool 
brochure: Define 
& develop 

Feb-May 

Design Guidance: 
Preliminary  
Aug 10 

Design Guidance:  
Secondary 
Early Sep 10 

CMS 
development 
workshop 
Edinburgh- 
27/28 May 

First Interest Group 
Meeting 
Brussels- 17/18 Feb 

Public Design Groups 
Edinburgh- 30 June 10 
London- 24/26 Aug 10 
Bristol- Sep 10 

CMS 
functionalities- 

London- 5 Aug 10 

Conceptual 
architecture of platform  
London- 20/21 Jan 10 

(All partners) 

Matching needs to 
options workshop 
London- 10 Feb (Sys, 
MRC, UWE, Q-Sph) 

Initial public focus 
groups 
Edinburgh- 28 Jan 

Bristol- 3 Feb 

Jan 10 Feb 10 Mar 10 Apr 10 May 10 Jun 10 Jul 10 Aug 10 Sep 10
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Segmentation of users (2)

• Based on needs–interests-knowledge

 Needs to get - smoothly and reliably – information 
on CO2 reduction schemes and best practices

 Needs to liaise with other actors engaged in CO2 
reduction schemes from transport

 Needs to engage the citizens (including politicians) 
in CO2 reduction schemes

 Interest in actively participating in content building

 Needs to be motivated in order to put in place 
personal CO2 reduction mobility actions 
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Final targets

• Informed users

• General public

• Platform management group (PMG)
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Functionalities

• Co-benefits messages

• Networking/public contact

• Best practices DB

• Co2 and transport scenarios

• Testimonials

• Multi-linguality

• ..
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Visual engagement (1) 

• Video on general Catch’s objectives
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Visual engagement (2) 

• Vis-à-vis navigation use cases (ppt)
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Visual engagement (3) 

• Hand-outs for self-studying (mind map)
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Feedbacks collection

• What useful and what not?

• What is missing?

• Right path? Engaging?

• Comprehensible or confusing? 

From that we started a new round of design activities..
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Some positive feedbacks

• Co-benefits as a very useful method for 
communicating the message of  reducing carbon 
from travel 

• Tool useful for public participation

• Language to be tuned to users

• Deemed important to provide the opportunity and 
capacity for cities to update and manage content

• Neighbourhood comparisons most important. If city 
performed poorly, would like to know what specific 
areas were doing poorly in comparison to rest.
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Some negative feedbacks

Especially from citizens:

• Navigation examples boring

• Too much information (clutter)

• “The site does not make it clear that through using 
it, users can influence directions that their city will 
go”

• “I would be interested if it was real-time 
information..”
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Demonstration of prototype

First prototype of 

visual engagement tool

..for informed users..

http://www.carbonaware.eu/
http://www.carbonaware.eu/
http://www.systematica.net/catch/index.html
http://www.systematica.net/catch/index.html
http://www.systematica.net/catch/index.html
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Carbon Aware Travel CHoiceC A T CH

Thank you!


